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What percentage of all your data is actively being 
used in personalizing customer journeys?



27%33%
“One in four businesses today say 
disconnected data and systems are among 
their chief concerns as they grow.”

Gartner - Marketing Technology Survey



“71% of consumers say they expect  
personalised marketing and 76% get 
frustrated when it’s not there.”

“83% of consumers say they would 
exchange data for a more personalised
experience.”

McKinsey & Co, 2024



Point solutions are creating 
complex tech stacks that are hard 

to use, integrate, and maintain.

Decentralised data cause data to be 
scattered, making it harder for teams 

to find answers and focus on 
important work.

Disconnected systems makes it harder 
to personalise and automate effectively.

Identifying disconnected data

11 2 3

Businesses have more data than ever, but it comes from many sources, making it 
hard to connect and understand.



Marketing personalisation – Key focus areas
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2 3

Multiple 
data source



Which happen to be chronologically linked

1 2 3

Blocking Blocking

Segmentation Content strategyMultiple 
data source



Consumers want a consistent message no matter the medium…

Single-Channel

1

Multi-Channel

2

Cross-channel

3

Omnichannel

4



Your client's journey is how personal you can be!

Review
Re-activate

Need Investigate Selection Buy Receive Maintenance Use Recommendation

Target Inform Seduce Convince Welcoming Activate Help Enthuse

Buyer Journey Customer Journey

Very satisfied

Somewhat
satisfied

Not satisfied / 
Dissatisfied

Somewhat
dissatisfied

Very dissatisfied

Welcome

Confirmation
Upsell
Abandoned Cart

One-off
Click follow up

Up-, cross-sell
Research



Personalisation that speaks volumes

Generic - same message, content 
or experience for 
all customers

Customisation - tailored message, 
experience etc. at segment, 
persona or group level

Personalisation - tailored message, 
adaptation of message or 
experience etc. at an individual 
customer level

Humanisation - the best of 
‘Personalisation’ (transactional & 
emotional) blended with the 
emotional & the physical realm Generic Customisation Personalisation Humanisation
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From strategy to action



“It remains Knab’s purpose to make our 
customers feel at ease about their 
finances and make them financially 
smart”

Nadine Klokke – CEO Knab



Personalized AI 
What Knab needed

CASE STUDY | deployteq

44%64%
Regret not having started 

building up a pension earlier
Self-employed worry about 

pension planning



Personalized AI 
What Knab needed

CASE STUDY | deployteq

Needed a New Campaign Core PurposeCreative Thinking



Personalized AI 
What Deployteq 
Delivered

CASE STUDY | deployteq

4 Campaign elements Core PurposeAI innovation



The campaign Plan

Data integrated Landing page Email campaign with 
aged video

Invitation Email 
campaign External AI tools

AI Integration Models

Segmentation

1

Content strategy

2

3

Multiple 
data source
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delivered via a 

Content Marketing 
Platform (CMP)
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content ecosystem 
for simplicity and 
efficiency
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key insight
• AI has already had a 

significant impact on the 
increase in the average open 
rate.

• Email channel remains the 
highest ROI (3600%).
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Disconnected data hinders effective 
personalization and automation

AI plays a crucial role in enhancing 
personalization

Personalized experiences are highly 
valued by consumers

Three Key takeaways

11 2 3



Thank you!
If you have any questions, 
please visit us on stand 2 
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