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Don’t be another 
stupid email in the inbox!



You can 

revolutionize how 

brands engage with 

your audience

by turning static 

emails into dynamic 

video experiences

Video Email

Video Email



Most popular social networks worldwide in 2024

Email, the most massive channel, 
doesn’t allow video, the best communication format!

4,481Email

Source: statista.com (Users in millions)

http://statista.com


20,000+ users across companies of all industries and sizes 
trust Viewed



We believe in the importance of 
creating better communications 

between brands and people…



there are 3 
marketing 
trends that 
have never 
been 
successfully 
combined 
before



Video

CTR is 
65% higher

Email

40x more 
ROI

Personalization

conversions by 3x

It’s more alive than ever 
with more than 4.5 

billion email accounts 
worldwide

Consumers now 
expect brands to 

serve them 
personalized 

content

It is highly emotional: 
greater impact on the 

purchase decision than 
any other format



…and we have 
managed to 
unite video, 
email and 
personalization, 
to create a more 
intelligent and 
profitable 
formula
to communicate 
with your 
customers



The only company worldwide capable of creating 
thousands of personalized videos based on real-time 

data that are playable in emails



90% of videos are viewed 
within the email thanks to a proprietary technology

Click-to-play-image APNGGIF WEBP Video MP4 / OGG / WEBM

10% 90%

New New



Open your eyes to new possibilities in marketing

Use In-email Video Marketing 

Saas Platform to acquire new 
qualified customers from external 
databases and in cross-selling or 

loyalty campaigns sent to your existing 
contacts

Recover abandoned shopping carts 
with real-time personalized 

videos that play within 
email retargeting campaigns

We offer the best of video, email and personalization in a set of innovative and 

proprietary tools to get more traffic, conversions and customer loyalty through the 

whole customer journey

Play In-email Personalized 

Videos to boost conversions on your 
performance campaigns, drop your 
bounce rate, and increase the visit 

time and conversions.



the technology



Convert Re-engageAcquire

Create your own campaigns, manage your videos and 
monitor results in real time. Embed videos in your email 
marketing or remarketing campaigns. Your creativity has no 
limits. Use your Email Marketing Platform (ESP) for sending 
the campaign as usual. 85% of videos will be viewed directly 
inside the email of your customers.

the YouTube of Email 

Qualified traffic and do cross-selling

Use Viewed Platform to acquire new qualified customers 
from external databases and for cross-selling or loyalty 
campaigns to your existing contacts

1. VideoEmail Saas Platform



1. Examples
Video for email marketing

ALL THE CHAPTERS
November 4th

PLAY  TRAILER

See all series and movies

AN ORIGINAL SERIES OF NETFLIX



2. Data-driven 1to1 VideoEmail

Viewed can easily create thousands of 1-to-1 personalized 
videos for e-commerce, banking, travel, insurance or other 
online business, from a simple .CSV file containing the data 
to personalization.

Personalized videos can easily been integrated into emails, 
landing pages, mobile apps or SMS.

1-to-1 VideoEmail from a data CSV file
Credit limit

Name

Shopping 
images

Young woman

Convert Re-engageAcquire

Boost conversions

Use Viewed 1to1 Videos to boost conversions on your 
landing page. You will see a significant drop in the bounce 
rate, while increasing the visit time and conversions.



91
€

data collected from the 
website, CRM or .csv file 

are instantly used to 
create every 

personalized video for 
email remarketing

Hard Rock Hotel 
TUE 24 Apr - SUN 29 

Apr

Hard Rock Hotel

https://www.palladiumhotelgroup.c
om

Tenerif
e

3.

As a pioneer in embedding and playing video in email, 
Viewed is the first company worldwide capable of 
creating thousands of one-to-one data-driven 
personalized videos in real time for email remarketing. 
Easy integration with your CRM, website or using the 
Viewed API.

Real-time Personalized VideoEmail for 
Remarketing

Real-time Personalized 
VideoEmail Remarketing

Convert Re-engageAcquire

Re-engage your customers

Use Viewed to create personalized videos for customers 
that didn’t response to other campaigns, and impact them 
in display and/or social media.



3. Case study: Meliá Hotels International
Instant Personalized Video for Remarketing



3. Case study: Meliá Hotels International

Applying new Viewed Technology to 
Email Remarketing Campaigns > 
Customer’s ROI 10x
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85x
performance

higher

  It gives a return of € 3.85 for each 
email sent, while traditional email is 
only € 0.045

than traditional 
email

Instant Personalized Video for Remarketing



Why viewed?



• 70% of brands use video as their TOP communication 
format.

• 54% of users prefer to watch videos of the brands they 
support*.

• With Viewed, brands can reach users with data-driven 
personalized videos that are created automatically in 
real time after a website visit, either for branding or 
conversion.

don’t deprive your 
subscribers of videos

*Content trends: Global Preferences - Hubspot 2018

https://blog.hubspot.com/news-trends/content-trends-global-preferences?_ga=2.25776893.1133889131.1540392601-810579892.1500278951


The only 
company
capable of 
integrating and 
playing 
personalized 
videos in email

Thanks to a 
proprietary 
technology, only 
Viewed can 
guarantee 85%
videos are viewed 
within the emails



Email vs Personalized Video Email

CONCEPT TRADITIONAL EMAIL 
REMARKETING

DATA-DRIVEN 
PERSONALIZED VIDEO 
EMAIL REMARKETING

# Emails Sent 100.000 100.000

OR (Open Rate) 55,00% 55,00%

CTO (Click-To-Open) 7,00% 49,70%

# Clicks on the video 3.850 27.335

# Web sessions 2.888 20.501

Conversion rate 0,97% 3,18%

# transactions 28 652

Average shopping cart 550,00 550,00

REVENUE  OF THE 
CAMPAIGN

EUR 15.405 EUR 358.567

+811

%
Click-Through-Rate

+95

%
Visit Time

+227%
Conversion Rate

Case Study: Meliá Hotels International



Unlimited capacity to 
generate and send 
dynamic videos 
through an 
automated process, 
so you can reach as 
many users as you 
want

Automatic
data-driven 
and 
personalized
with 
unlimited 
capacity



Don’t punish 
high-end 
technology 
users with 
boring 
content

Everyone receives the best 
experience
An iPhone owner wants the best experience, she/he wants videos. 
Viewed automatically generates more than 20 different video formats 
and  thanks to real-time detection of the technology, it delivers the 
best video to each device, OS, screen or email client.

Multi-format



Real-time 
monitoring of 
campaign 
effectiveness

Dashboard with video metrics of your videos by date, 
device, geolocation, OS, etc. so that you can track the 
performance of your campaigns



viewed.videoinfo@viewed.video  - SPAIN - UK - INDIA - CHILE

2014 - Entrepreneur XXI - 3rd Prize
2015 - Vodafone Most Innovative SME - 1st Prize

2015 - Mercury Innovation Award - 1st Prize
2015 - Most Innovative Email Technology - eAwards - 3rd Prize

2016 - Best Startup in Spain - 1st Prize

“Let’s make every email count—
Let’s make every video seen.”

More than 10 years bringing video to emails
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